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WHAT IS ORAL

HISTORY PLAN A PROJECT

TALK AMONGST
YOURSELVES

Who, What,
Why, How

Brainstorming and Q&A

GET CREATIVE!

HOW ORAL HISTORY
CAN INSPIRE YOUR
COMMUNITY
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Who am |?
Who are You?
Who are We?







So Much More:

.......................................................... .}
(1) The Encounter

(2)Sharing the Encounter
(3)Creating Social Change
(4) Technology, Creativity, MultiMedia




Oral Hiscory & Storytelling for

mumty tngagement

Brings Together
Disparate Voices

Offers New

> |deas & Experiences Raise Awareness &

Inspire Action

Activates Public
Discourse
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Planning the Project:
Basic Formula for Success

Collect Stories
Make Something
Create An Exhibit
Have Public Programming
Get Feedback, Solicit Involvement, Make it
Grow




Planning the Project:
The Pitch & Mission

What is the Big ldea? Goal? Mission?
How will this project Explore that?
With whom can you Partner?

What Community Resources do you need?




Planning the Project:
Begin at the End

3

What Will the Finished Product Look Like?

When Will The Public Event Be?

What Do You Want to Happen Next?




Planning the Project:
Basic Formula for Success

Collect Stories
Make Something
Create An Exhibit
Have Public Programming
Get Feedback, Solicit Involvement, Make it
Grow




Planning the Project:
The Pitch & Mission

What is the Big ldea? Goal? Mission?
How will this project Explore that?
With whom can you Partner?

What Community Resources do you need?




The ultimate 8oal of this Project is to launch 3 Sustainable theme-baseq
multidimenslonal oral history and Stol'ytelh'ng project.
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Planning the Project:
Begin at the End
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What Will the Finished Product Look Like?

When Will The Public Event Be?

What Do You Want to Happen Next?




WestportVoices

nAn: «- ™ i
1" :

| WestportVoices

WestportVoices

|
| | L I
My photography is like my cave drawing
how I chisel on the wall that [ was here”
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“Everyone is a mix. and that 1
needs to be acknowledged ”

“I turned 50, my
and I left my job.

kids left for college,
In one fell swoop.”
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Westport

Audio




WestportVoices

1CES

WestportVo

Website



WestportVoices

Public Event

WestportVoices

The Transformation Project:
Stories of Personal Change
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Storytelling, Audio, Video, Documentary, Podcasts,
Interactive Exhibits, Participatory Media, Photography, Live
Events, Sound Walks, Maps, Museums, Websites, and Any
Other Creative Project You Can Imagine
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ce For Conversations )

Yoty tavse.

DINNER

and, talb about

DEATH




By [Get Creative| g

Create Opportunities for Listening
Big Stories
STOR|ES Big Stories Small Towns
SMALL TOWNS




rtunities for Participation

It Gets Better

The It Gets Better Project exists to uplift, empower, and connect
LGBTQ+ youth around the globe.

G It Gets Better | itgetsbetterproject

Lt Gets Better Pro;ect
ltgetsbetter.org

SANDY &&
Ereeecd
STORYLINE

LOCATIONS STORYLINES MEDIA

It Has Been 8 Years Since Sandy

J/

CALL TO SHARE
YOUR STORY

MAKEYOUF . "OICE HEARD

N
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TEXT YOUR CELL
PHONE IMAGES

Sandg Storyline
sandgstorglme com
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Create With Create Opportunities
Not About for Change
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2 HUMAN LIBRARY

unjudge someone.

Meet Our Human Books



Let's Discuss

Thoughts, Comments, Questions?

Robin Weinberg

robinsweinberg@gmail.com



