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GLOSSARY OF ACRONYMS

Acronym Definition
CDE Communication, Dissemination and Exploitation
BOX I Of 2dzRnmol aSR RIFGIF YFylF3SYSyid FyR as$s
DMP Data Management Plan
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1.Introduction

Green Aquaculture Intensification in Europ@AIN) is designed to support the ecological
intensification of aquaculture in the European Union (EU) and the European Economic Area
(EEA), by developing and validating innovative production tools and knowledge tosend

and market level as well as inasing production and competitiveness of the industry, while
ensuring sustainability and compliance with EU regulations on food safety and environment.
GAIN is a transdisciplinary project that involves the integration of scientific and technical
innovations new policies and economic instruments, as well as the mitigation of social
constraints.

Dissemination anexploitation of GAIN project results an important part of our project in

order to achieve the largest possible impact. The GAIN consortiuommitted to maximize

the impact of the results and has planned a full range of activities to achieve maximum
dissemination of the project. This includes a realistic, active disclosure of results to a broad
range of stakeholders. In accordance with thidvlsy = (G KS 9ELIX 2A il d&ré 2y 21
SELISOGSR (G2 SELNI YR -cocke ardbirRsidé RupelaiifcenBiidiexdthef A T S
aquaculture sector innovation and sustainability. This is achieved by testing/demonstrating
products, results or reommendations to distinct stakeholders in order to maximize the

impact of GAIN.

The description of the dissemination plan (sect®rstarts with a brief discussion of the core
components (2.2) and objectives (2.3) as well as the project's target audi€hde A major
O2YLRYySyd 2F GKS LINR2SO0GQa RAaaSonadyrodern2 y &
dissemination tools (sectio8).

All partnersare engagel in dissemination activities. The dissemination strategy is based on
the expertise and exgrience of all partners, taking advantage of the balanced composition of
the consortium between academia and the private sector to reach the relevant audiences.
This deliverabléuilds on D6.2 Plan for the Exploitation and Dissemination of Resaitd is

one step further for the finaPlan for the Exploitation and Dissemination of Res{iSDR) of
GAIN project as planneddissemination activities as well as the exploitation of resalts
evolvingRdzNA y 3 G KS LINRiIGOnieQ@viewsi® Sraft@Peadibr@xploitation
and dissemination, presents the results obtained from month 1 to month 18 and schedules
exploitation and dissemination activities from month 18 to month 40
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2.Dissemination Plan

2.1 Overall strategy

The disseminatiorgxploitation and communication work package (WP6) is strongly related to all other
work packages and collects input from different tasks, depending on the actual pppbjese. Project
goals, ideas and (interim) resulise being communicated to all interested, relevant audiences from
project start onwards through different, modern dissemination channels and tools.
Our strategy contains budith flexibility in order to deal with potential rapid change in dissemination
platforms.To be effective and efficient, the dissemination strategy inclutles

1 Use of different dissemination tools on the same platform such as written text, graphs,

illustrations, webbased tools, apps, oral presentations, leaflets, brochures etc.

1 Recognition bthe need of the audiences by using appropriate language and information
levels.

1 Interaction with other relevant projects and initiatives.

2.2 Core components
GAIN contains three core components in preparing and implementing a strategy for dissemaration
exploitation of results:

1. Whatc key results

2. Whoc stakeholder

3. Howg dissemination tools

2.3 Dissemination Objectives
The GAIN project dissemination objectives are:

1 To engage with the key stakeholder group§) industry, insurance anithvestors; (ii) Policy
makers; (iii) Research community, and share its progress and results by means of appropriate
dissemination tools and language (in terms of different languages and appropriate expression);

1 To disseminate and transfer the GAdhbwledge, activities, methods, and products;

1 To enable scope for societghtakeof GAIN results for food security transformation in EU

Research results will be reviewed within GAIN, and the data management plan will follow the FAIR
approach: FindabilityAccessibility, Interoperability, Reusability (see 2.6).

In order to reach a wide range of audiences,avefollowingi KS LINAY OALX S 2F W!I L5! ¢
Attention, Interest, Desire (or decision)iction which is widely adopted in modeday markéing and
promotion. The concept of AIDA was adapted to the purpose of GAIN \Fig. fbllows:

Attention refers to inform a wider public about the GAIN project by means of place or personalization
of information. Dissemination tools can be: videos, keafl brochures, posters and forms of social
media.

Interest describes the part of dissemination where an audience already aware of the project is made
curiousaboutthe project(and its findingsin more detail. This can be done by dissemination material,
such as websites, newsletters, and videos, or by conference talks, publications and posters.
Desiremeans to turn the project into something which is not only relevant to the targeted audiences
but also to keep them interested in it during the project gress. This includes updates on social
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media, websites, updated videos and newsletters, as well as participation to conferémeeklition,
decisionsabout future pathways of food security accessid utilise GAIN findings via engagement
with policymakers, industry and investors.

Action means leading the audiences to taketion and to make use of the project results. This includes
supportingpolicy making, providing reaegp-use products and appss well agroviding upto-date
information via social media, websites, updated videos and newsletters, as well as at conferences.

Desire

> make the
audiences
desire to be
kept informed

updates on
social media,
websites,
updated videos
and newsletter,
conferences

Fig. 1 AIDA concept for GAIN

2.4 Target audiences

The success of GAIN depsnah its results and the potentiainnovationsthey hold for specific
stakeholder groupsAs GAINappliesa coproduction of knowledge approachhése will, to some
extent, affect theoverarchingproject decisions and outcomes in different walfence, tomaximize

the project impact, it ismportant to identify and classify targeted audiences and stakeholders in order
to select theappropriatedissemination toolsvhich hold the potential tdoster the twoway transfer

of knowledge, involving feedback from stakeholders to monitor and imptbeesffects of GAlNver

the course of the project lifeycle The Consortium identified fast set of target groups, covering the
full range of potential users and stakeholders. These stakeho#ders provide valuable feedback on
the project (Fig.2) rad introduce challenging requirements to be considered, while having a major
AYLI OG 2y GKS LINRP2SO0Qa adzail Ayl ofafealsdBaSdd iy Sy (i«
exploitationefforts (5.2).
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Data
Events
Publications

Tool Kit GAI N recommend

Workshop .
Reports r@SUlts ,

Fig. 2 GAIN dissemination and exploitatideedback loop.t £ S &S y2GSY ¢ K| dprimafily G A )
l.j

NBEFSNB (2 G/ 2YYdzyAOlFIGA2YyEé odzi AydSNI a soAGK RAAA&S
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2.4.1Public authorities:
A wide group encompassing local and regional authorities, ministpagjaments and Public
Administrations at national and international level:

1 National PolicsMakersin Member States: national ministries, governmental agencies
as well as regional and local policy makers will be informed about the project from the
initial awareness phase (8 months) onward$iese stakeholders will be reach by
formal and informal chanrs. Institutional and personal contacts of consortium
participants are an example of informal channel, while formal channels such as
sending of project newsletters and press releases to the cabinets of ministers,
members of parliament and high/mid level Ilpic officers acting the area of
aguaculture, wilalsobe used by consortium participants.

i European level Policy Makessill also be reachedat the level of the European
Comission, these are expected to be reached through the project Policy Officex, whil
project newsletters and press releases will be sent to the cabinets of members of the
European parliament.

2.4.2Business community:
This group comprisestakeholders fromindustry, insurances, investors, SMEs, seafood producers

(farmers), retailers, whlesale agents, feed producers, food processing industry. As diverse as this
group are the dissemination tools (see 3.) to inform about the project and to engage this important
stakeholder group in GAIN activities in order to facilitedatinuoustwo-way-transfers of knowledge.

2.4.3Academia:
This group comprises researchers of institutes and universities, as well as otfended projects of

a similar topic.Central dssemination activities for this grougvolve aroundscientific publicatios,
presentations on conferences and science events, as well as newsletters and reports.

2.4.4Specialized Media:
For the technical media, mainly professional readership magazines/websites print and @iine

Aquaculture Europe Magazine, Intrafish, Aquafeeds.com, Aquaculture Asia Pacd®d releases
regarding events, workshops and publications will be prepared regularly.

2.5Dissemination rules and publication policy

2.5.1General principles

In GAIN,the Consortium Agreement (CAlas establishel a legal framework and provideclear

NEJdz F GA2ya F2NJ AdaadzSa gAGKAY (GKS O2yaz2NIliAdzy NJ
FO13INRdzy R YR wSadzZ Gda | yR |y gered Irkpgarhidulay, lthé TS NE 2 -

includes explicit agreements concerning IP ownership, access rights to any Background and Results for

the execution of the project and the protection of intellectual property rights (IPRs) and confidential
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information. To enske a smooth execution of the project, in the Consortium Agreement the project
partnershavegranted S OK 2 G KSNJ ' yR GKSANI FFFAEAFGSR O2YLJ )
Background and Results for the execution of the project. This sillogy researchers the ability to

execute the project to the best of their ability, without being hindered by administrative issues. The
Consortium Agreementas defined further details concerning the Access Rights for Exploitation to
Background and ResultSor disemination activities, the principle of Intellectual Property (IP) Rights

are followed next toensuing proper references, andligningwith transparercy procedures.

2.5.2 Authorship and acknowledgement guidelines

Authorship on publicationds based on academic standardmd practice. All investigators and
contributors to a publication will be acknowledged, in compliance with recognized standards
O2YyOSNYyAYy3a L2t AOFGA2Y YR Fdzi K2NBEKALIE Ay Of dzRAY =
WSLR2NIAY3IEZ 9RAUGUAY3I YR tdzofAOFiAz2ya 2F {OK2fl N
International Committee of Medical Journal Editors (ICMJE).

Unless the Commission requests or agrees otherwise or unless it is impossible, any dissemination of
resuts (in any form, including electronic) must:

(a) display the EU logo and

(b) include the following text:

G¢KAA LINP2SOU KFra NBOSAGSR FdzyRAy3d FTNRBRY GKS 9dzN
programme under grant agreement No 77333®

Any Dgsemination activities must indicate the contribution made by each of the Parties to the conduct

of the research being reported and to the funding of the research by the European Union. To that end

the publishing Party(ies) shall ensure the following staat is included in any publications relating to

the Project:

G¢KS NBaSINOK fSFRAYy3 (G2 (KSaS NBa&dZHDRIZANI2620 NS OS
CNIl YSg2N] tNBIAINIYYS dzyRSNI Dw! b¢ ! Dw99a9b¢ bhod 17
Any dissemination of results must indic& GKI G AG NBFTt SOGa 2yte GKS
Commission is not responsible for any use that may be made of the information it contains.

2.5.30pen Access to published results

Each Party is responsible for the fulfilment of the requirements in the Grant Agreement regarding
Open Access publications involving that Pafhentwo or more Parties are publishiriggether,they

shall agree about the costs for the fulfilment of theyurements in the Grant Agreement before they
publish.

2.5.4Prior notice obligation

During the Project and for a period of 1 year after the end of the Project, the dissemination of own
Results by one or several Parties including but not restricted Idigations and presentations, shall be
governed by the procedure of Article 29.1 of the Grant Agreement subject to the following provisions.
Prior notice of any planned publication shall be given to the other Parties at least 45 calendar days
before the pwlication. Any objection to the planned publication shall be made in accordance with the
Grant Agreement in writing to the Coordinator and to the Party or Parties proposing the dissemination
within 30 calendar days after receipt of the notice. If no olijatis made within the time limit stated
above, the publication is permitted.
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2.6 Data management plan

The Data Management Plan (DMP) is developed to guarantee and promote informatianilnn

the GAIN projectas well asexternally. The DMP involvesrgbocols for data standards. The
responsibility for data lies with each partner, while the coordinator ensures that all named data
managers and partners are following the GAIN DMP, notwithstanding the responsibility of each
partner in following National ahEU legislative data protection procedures. As part of the exploitation
strategy, weare working 6 A 1 K Sy RmdzaSNARA (G2 ARSYGATe ¢KIFG RIFG
F@FrAflrofS YR aSS{T FLILINBLNARIFIGS O2yasSyd Rdz2NAy3 i
data, including all data related to scientific publicatioae tobe made availablén an open research

data repository. Our DMP aims to address data curation (based on standardization and indexing) and
RFEGlI LINBaSNBIFGA2y O2yaARSNIdGA2ya 6068 RSLRaAAGAY:
repositories such as ZENODO). When utitgpadata to the web, a protocol for unique and persistent
identifiers, such as a D@ tobe uS R 6 hLISY! Lw9b YR %9bhé&rdtoemAy T NI
archived in perennial repositories in order to make data publicly available as soon as possible.

GAIN is part of the Horizon 2020 Open Research Data Pilot, and for each (external and/or internal)
resource type and related software, the DMP considitie following aspects, based on the FAIR
(Wilkinson et al., 2016)* approach (Table 1). Following thmseof reference of the H2020 Data Pilot,

a detailed DMP based on these aspemtsdefinedin GAIN Deliverable D7.8he range of data being

collected, generated and used as part of the project are described; data typology and volume are
presented togethe with the utility both towards the GAIN project and for the wider scientific
O2YYdzyAled ! RSGFAfSR RSaAONALIIAZ2Y 2F 2Lymnl 00Sa.
assessment of the data sets that can be made open either partially or in yotalifinal decision on

providing any particular data set as open data will be documented in a future revision of that
Deliverable.

Moreover, in the GAIN project, large sets of heterogeneous data will be generated, including
guantitative, qualitative, anduzzy data. Whemppropriate data will be integrated with marine and
terrestrial Earth Observation data downloaded from public portals such as Copernicus.

In order to guarantee data access and use, G#sidtreated I Y dzii dzl £ Of 2dzZRmol aSR R
and services platfornfIBM’s BOX toothat offers unified access to relevant information (including

situ sensor data, relevant public data, model hindcasts, nowcasts, and forecasts, and farm operations
data).
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Table 1. The FAIR (Findable, Accessible, Interoperable, Reusable) approach of the GAIN Data Management Plan (DMP).

Findability F1.(meta)daaareassgnedagloballyuniqueandpersistentidentifier =~ Revew projeded GAN data types
F2.dataare descibedwith rich metadata(definedby R1 below) and assgnappropriate metadata
F3.metadataclearlyand explictly includethe identifier of the data clas#fications;applythe Digital Object
it descriles Identifier (DOI) standard for assgnment
F4.(meta)dataare registeredor indexedin a searchake resource to data and metadata as appropiiate

Accessibility Al.(meta)dataareretrievableby their identifier usingastandardized Information Management Sysm (IMS)

communicationgprotocol

Al.1the protocol isopen,free, anduniversallyimplementable

A12 the protocol allows for an autherticaion and
authorization proceduse, where necessry

A2. metadaa are accessible, even when the data are no longer
available

data, i.e. deived from sensors,will have
its own standardized communications
protocol, with builtin security
authentication. IBM has extensive
expeiliencein this area. Other types of
data and metadata will be accessible
usingA Yy R dza i NEprotodbls sidk lasN.
JSON

Interoperability

11. (meta)datause aformal,accessible shared,andbroadlyapplicable
languagedor knowledgerepresentation.

12. (meta)datausevocabularieshat follow FAIRprinciples

13. (meta)dataincludequalifiedreferencedo other (meta)data

GAIN will meet spedfic knowledge
representation and vocabulargtandards,
e.g. sendards for dataannotation and
data exchange, and combinations of
datasetsfrom different origins. GAINwill
drawonthed 4 | { S 1 2irRthiséréasS 1 I

ReUsability

R1.meta(data)are richly descibed with a plurality of accurade
and relevantattributes

R11. (meta)daa arereleasedwith a clearand accessible daa
usageicense

R1.2. (meta)dataare associdedwith detailedprovenance
R1.3(meta)datameetdoY | A yevah&inmunitystandards

GAINwill applyinddz& G NEB 1 #dnidlogyR |
prindples,to ensure adequateformal
namingand definition of entities,making
metadataasusefulaspossble. Thereis a
substantal body of information on the
currentcomputer science approatesto
this topic, and we will reviewandsdect

the bestoptionsin our DMP

*Wilkinson, M. D., M. Dumontier, I. J. Aalbersberg, G. Appleton, M. Axton, A. Baak, N. Blomberg, et al. 2016. The FAGpldidy
scientific data management and stewardship. Scientific Data 3 (1): 160018. doi:10.1038/sdata.2016.18.

http://dx.doi.org/10.1038/sdata.2016.18.

2.7 Dissemination and stakeholder engagement time line

All dissemination activities are planned accordingeeh stage of the project. The most significant
dissemination actions with the greatest impame totake place as soon as final research resaits
presented and GAIN enters the exploitation phase. The different phases of the time line partly overlap,
as dissemination and stakeholder engagement are dynamic processes and saceefs be
continuously monitored throughout the project in order to repraze it. Thus, dissemination activities

and toolsare being constantly adapted to changes in outreach and visibility during the progescivell

as when new insights from the twway transfer of knowledge between different knowledgalmsof
science and soety surface
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Table 2. The dissemination activities are planned according to the following time line:

Phase

I Il V. VI

ll. V.

Month

Year

2018 2019 2020 2021

I. Initial awareness phase (month-8): during this phase, social media activitiesresfostered and
the project wvaspresented to the different target audiences using tools such as website, newsletter,
Twitter, Facebook, leaflets, press releases, as well as events and conference presentations. The
communication kit including project logo, project presentation, projexstpr, project leaflet, and
templates for project documentwas designed anchadeavailable to all partners.

Il. Interaction with stakeholders (month 8.8): in the second phase, the interaction with and the
involvement of stakeholderss focusng in disseminaibn activities. Dissemination toolalready
used include GAlNleaflet, newsletters participation inworkshops conferences and tradeshows
interviews, questionnaires or focus graip

lll. Validation in science (month 1@4): during this phase, first resultare to be analysedand
interpreted. This phase overlaps with phase Il and IV.

IV. Feedback to stakeholders (month 1®0): preliminary findings will be presented to different target
audiences. All dissemination tools (see 3.) will be continuously updated withresaults. Tweway-
communication and transfer of knowledge will be supported by deliverables such as reports,
videos,scientific articles, technical articleshite papers, etc.

V. Collate findings across different sectors conclusivetyofth 24-34): as soonas first results are
available and towards the end of the project, findings need taabalysedin conclusive manner
across different sectors in order to reach the highest impact of project results.

VI. Conclusive summary and final phasengnth 31-42): Final results will be summarized and
disseminated to all target audiences using the different dissemination channels identified for each
group. The final dissemination and exploitation plan will be produced. The results will be available
long after the project ed (see 5.).

2.8 Disseminating GAIN results and achievements at different geographical
levels

2.8.1Setting up local dissemination & communication plans
Besides the general dissemination plan outlined in detail in this document, project partners were

asked from the onset of GAINI 2 FAEf Ay GSYLXIFGSa FT2N) af 201§
dedicated person responsible for plan implementation and monitoring on local/regional level. They are
enquiredto report regularly &t leasttwice a year) to the overall project dissemination plan manager.

In order to support the GAIN project partners in choosing the right dissemination tools and times for
the different target audiences, a GAINKS S a9@Syida 2F AyidSNBAIG

I 2YYdzy AOF (A 2y | Calthe@Chrindu§ication, Rigsenlingtibriahd Eaploiation (CDE) file
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at BOX project internal webased communication hub, a resource powered by partner lBNssist
partners withlocal and regional dissemination purges.

Furthermore, local /regional dissemination activities include:
9 Putting a link orpartnerwebsitesto www.unive.it/gainh2020 _ew.nd https://gain2020.blog

Identifyinglocal media and approach them with press release

Identifying regional/local publication opportunities

Informing national stakeholders accordingtothed @Sy i a 2F Ay G Smeafe@d & F2 NJ I
FYR / 2YYdyAOLGA2Y FOGADAGASEE

Sending a list of relevant events for publication on the GAIN website

1
1 Continuoushidentify national events where GAIN should be presented
1
1

Following GAIN on social media and actively disseminate GAIN news

2.8.2National activities
Dissemination activities on the national level will also be the main responsibility of the project partners

and include:
1 Identifying national events where GAIN should be presented such as conferences, seminars,
or workshops.

1 Identifying national media andpproach them with press releases for articles in national
newspapers and magazines for both the general publicparidic authority professionals

3. GAIN dissemination tools

3.1 Project visual identity

Although not a dissemination tool, the project logo allows for an easy identification of GAIN
documents, results and outputs, boosting dissemination tools and activities. It is available in different
formats (.jpg, .png, .tiff, .eps) allowing the print amgb material. The Logo was designed G#IN
partner Longline Environment LtHL(E

) GAIN

Green Aquaculture Intensification

3.2Project website

¢ KS LINE 2 S O inwand.unigeStigaink2028 el id next to the GAIN Blog (see 3.3) the main
point for information on the objectives, methods and results of GAIN. The website is structured as
follows:
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1 Homepage The homepagéocuseson the objectives of GAIN and the Consortitirhe project
name, the vision of the projecgtits management structur@and the expectedmpact are
described This is followed by a short introduction of the consortium. At the bottom of the
homepage, contact details are given, twitter and facebook link are included and a link to the
GAIN blog is presented. As the project gness continues, content elements will be added
pointing directly to important website content, such as key deliverables or videos.

9 Partners the partners of the GAIN projeate presented

9 Pilot sites it is a section devoted to the 10 pilot farming sitesed by GAIN organised in two
paragraphs:

a) Shellfish, with three locations
b) Finfish, with seven locations.
All sites are identified with geographical coordinates and brief description of the site.

i Mediarelations this section is devoted to:

0 TheNewsletter, with option of downloading the issues from the wehsitied alsathe
possibility is given tsubscribing and receiving it directly, as soon as a new one is
published.

o Promotional material

0 Press Releases

o Videos

i Dissemination

o Deliverables

o Papers and conference proceedings

1 News all news, press releases etc. regarding the progget shown This is being updated
regularly.

The GAIN website is updatedntinuously:new pagesectionscan be added or removed. The website
is maintained byK S LINE 2 S O (i Qal FodthriyUhia@SityJof VéniGeveral GAIN partners also
have webpages dedicated to GAIN.
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Green Aquaculture Intensification in

Furone
C)GAIN Home About Partners News

GAIN H2020 project is designed to support the ecological uccessful eco-i i ion of will provide more and better
intensification of aquaculture in the European Union (EU) and the European aquatic products, more jobs, and improve trade balance by reducing imports
Economic Area (EEA), with the dual objectives of increasing production and

competitiveness of the industry, while ensuring sustainability and

GAIN, besides looking at innovative ways of integrating cultured species, will
compliance with EU regulations on food safety and environment. g b R P

seek integration with other sectors, in order to promote the implementation
of the principles of circular economy in Aquaculture

Ecointensification of European aquaculture is a transdisciplinary challenge

that requires the integration of scientific and technical innovations, new -

policies and economic instruments, as well as the mitigation of social

constraints.

www.unive.it/gainh2020 eu

The GAIN website received so far 1952 peigevs, with araverage time on the page of 2'03 ".
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3.3Project blog

A Gain Blog was launchedhdtps://gain2020.blogn order to provide videos and short notices on the
GAIN development and results. All project partners will contribute blog entries and news will be
presented with a monthly frequencyo far, the blog has plished B posts, and hag 182views,624
visitors,in 34 countries the togien nations being Portugal, Brazil, Italy, United Kingdom, United States,
Norway, Belgium, Germany, Spain and Canada (see map b&wng. of the most popular posts are
shownbelow, together with their visitor statistics

— Good Fish for the

Planet

The day of a fish Women in aquaculture science

By Gabriella Pereira:

By Caitlin Stockwell:
I started my life in aquaculture science as an intern while undertaking my undergrad

Have you ever wondered what the day of a fish looks like? Or what leads to ten years ago. I took my undergrad course in Aquaculture Engineering at the Federal
their decision making? Well I have always been curious, and I turned that University of Santa Catarina in Florianopolis, Brazil, the same institution where I also
curiosity into a career path. took my M.Sc. degree in Aquaculture.
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3.4Web 2.0- Social Media strategy

Social media is one of the most important tools for dissemination for the audiences of millennials and
youngerpeople.To reach out to these groups in central for GAIN, as these are the stakeholders that
hold the highest potential to uptake GAIN results and to harness these for future transformative food
production systemsThe Social networks provide numerous ®wé&br dissemination that are used with
different objectives and varying degrees of success. Thus, our plan containg blékibility and
includes monitoring the success of social media dissemination tools, by likes, followers, retweets, etc.,
in orderto deal with potential rapid change in dissemination platforms and to reproduce the success.
Furthermore, a tweway social media communication is envisaged. Standard methods such as Google
Analytics will be used to monitor traffic. This strategy was adapoeset a benchmark for increasing
visibility of the GAIN project.

Concrete measures for social networking channels include:

The GAIN Facebooksite was launched in June 2018 Htps://www.facebook.com/gai2020 and is
updated regularly. It contagmany visual elements and links to videos &mmJuly 2018 to October
2019, the GAIN facebook site received 587 Interactions on posts, which reached 6005 people.
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(O GAIN

GAIN H2020 project

@gain2020

Home

Posis

Reviews ! B 2 o £

Photos .
# Create Post e~ :
About 0 No Rating Yet
Community e Wrile a post
@  Communi See A
Info and Ads & ity e Al
g Tag Friends ° Checkin 2L Invite your friends to like this Page
Create a
s 1 person likes this
Posts = 1person follows this
GAN GAIN H2020 project wee About See All

July 30 at 1:48PM - G @ Send Message

The GAIN website is online! Take a look @ wwwuniveitgainh2020_eu

https://www.faceboo‘k.com/qain2020

The project is also present diwitter at https://twitter.com/gain2020 and tweets are sent regularly.
By October 2019 GAIN twitter had 77 followers: frdnme 2018 to October2019, GAIN's Twitter
received 18,742mpressions451 Bgagements

The GAIN istagram- GAIN202@ greenaquaculture202fas also been setupnd currently has 61
followers, and wittB0 posts made. Recent posts (since early July) are getting over 10 likes/post.

Furthermore, TV interviews with participating celebrity chefs and a jointly presented TED talk by a
scientist and a chef are planned.

https://twitter.com/gain2020

Asone product of the GAIN project, an app will be designed in three European languages to provide
transparency and upo-date information on pricing for farmed products for consumers. The use of the
smartphone app will also be used to increase the public awa®a@d consumeoriented strategies

File: GAIND6.4.docx 190f 28

The project has received funding from the European Union's Horizon 2020 Framework Research and
InnovationProgrammeunder GA n773330



https://www.facebook.com/gain2020
https://twitter.com/gain2020
https://twitter.com/gain2020

