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Presentation 
In recent years, the fashion industry has been growing strongly throughout the world. The industry 
is, however, guided by extremely complex mechanisms, with a significant and dynamic historical-
cultural vocation in constant transformation. Managers working in this sector must therefore 
combine technical-management skills with an in-depth knowledge of the sector, its characteristic 
dynamics and its history.  
The Master's in Fashion Design and Management is the result of collaboration between the Ca' 
Foscari Challenge School, Fashion Innovation Future and Politecnico Calzaturiero Veneto to tackle 
the challenge of training managers in the fashion industry. The objective of the Master's is to 
combine the management studies crucial for the competitiveness of the sector, such as brand or 
retail management, with themes providing participants with specific training in technologies and 
processes in the fashion sector which would otherwise be obtainable only through years of in-
company experience. The instruction will be both theoretical and enhanced by workshops during 
which the students will be involved in the creation, design and production of new collections. 
The Master's will therefore enable students to enter the fashion sector and leading Made in Italy 
companies, where over time art, culture and skills have created synergies recognised throughout 
the world. 
 

 

Aims 
With a multidisciplinary approach, the programme is designed to develop the skills that the fashion 
sector of today requires to its managers. 
The Master's will begin with a series of modules focusing on the fashion sector, immersing 
students immediately in the history of fashion and fashion design. The first group of modules will 
cover the history of costume, fashion and trends and will take students through the themes of 
prototyping, analysis of shapes and the study of purchasing behaviours, to end with industrial 
production and supply chain analysis. During this phase, the Master's will give particular emphasis 
to the new technologies and software used in the sector. The second group of modules will give 
the students the managerial skills most in demand in the marketing area, focusing on brand, retail 
and communications management, to conclude with across-the-board skills associated with 
business strategies and development team management. 
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Course activities 
The Master’s aims at providing the multidisciplinary background required by managers in the 
fashion industry: knowledge of the industry setting and its historical evolution and knowledge of the 
core functions and processes (design, planning, modelling and production), together with the 
underlying technologies and strategic and marketing tools needed to valorise each collection to the 
full. 
 

 

MODULE 1 

Fashion history and trends 
The module presents fashion history, from haute couture in the nineteenth century to globalization 
and all the most recent trends characterising and shaping this industry today. During the course, 
students will become familiar with the concepts and technical terminology of the fashion industry, 
through analysis of the most significant events and artefacts constituting the building blocks of the 
fashion industry, with specific focus on the use and relevance of colour. 
 
 

MODULE 2 

Fashion design: from shapes to consumer behaviour 
The module guides students along a path going from analysis of shapes, through the presentation 
of design tools and technologies to an understanding of how customers perceive new products and 
shapes. The first part of the course focuses on definition of the anatomy of the human body, its 
stylization, the ideal proportions of the figurine and analysis of human movements and balance in 
poses. 
Students explore these topics with the use of Photoshop to optimise analysis of the shapes and 
colours of the final samples. This stage of the course also focuses on materials analysis and use 
during development of a new collection. The second part of the module focuses on the analysis of 
consumer behaviour and its relevance for marketing management, developing the following topics: 
market analysis and segmentation, the purchasing process, the relevance of brands and customer 
relationship management. 
 
 

MODULE 3 

Fashion design: modelling and development 

The first part of the module focuses on the technical skills required for model development and 
definition, painting and prototyping. 
During the course, students will become familiar with technologies and processes for the design 
and development of a new collection and for its graphical representation with colours, textiles and 
accessories. The course also includes three laboratories: cad-cam modelling, prototype 
construction from tailoring to industrial production, valorising, matching and illustrating accessories 
and collections.  
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MODULE 4 

Marketing, brand, retail and communication management 
The module starts by presenting the macro topics of marketing, with a focus on product costs and 
pricing, communications and brand management in the fashion industry. It then develops the 
themes of image building, brand identity, values and country of origin effects, as well as the link 
between brand management and marketing strategy. It also covers marketing strategies on social 
media and the relevance of new forms of shopping experience, with a focus on the role of e-
commerce and the web as complements to traditional shops (omichannel strategy).  
 
 

MODULE 5 

Strategy and innovation management 
The course completes the students’ preparation by focusing on crucial and transversal skills such 
as teams and creativity management. It improves the students’ ability to design organizational 
solutions aimed at fostering a company’s performance and team coordination and motivation. It 
also presents frameworks and tools to understand and analyse the competitive environment and to 
plan and build coherent and effective business models. Finally, the module develops the themes of 
creativity, strategic implementation of innovation and project organization design. 
 
 
 

Duration and summary of course activities and credits (CFU) 
The Master's Programme lasts one year and comprises 600 hours of lectures. 

A 250-hour internship forms an integral part of the course and, as such, an excellent future job 

opportunity. However, internships for students who are already gainfully employed is facultative or 

can be supplanted by targeted project work. 

1500-hours for a total of 60 CFUs are given over to study, including individual study and the 

preparation of a final thesis. 

 

 

Qualification awarded 
Students who have attended the course activities, completed their placement and drawn up their 

final dissertation will be awarded the qualification of universitary Master of first-level in Fashion 

design and technology management. 

 

 

Period 
From March 2019 to March 2020 
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Course calendar 
The course calendar will be finalized in detail sufficiently in advance of commencement of course 

activities and can be consulted on the official website of the Master. 

 

 

Teaching method 
Formal lectures and workshops 

 

 

Language 
English 

 

 

Attendance 
Attendance is monitored through signature of the course register. Successful completion and 

passing of each module is conditional upon regular attendance. 

Students must not in any case be absent from more than 30% of the total number of hours of 

lessons and have to attend to every live session. 

Credits are awarded upon passing the individual modules, with the completion of placement/project 

work activities and passing of the final assessment. 

 

 

Course location 
Venezia (Ca’ Foscari Challenge School) / Venezia Marghera (VEGA Parco Scientifico Tecnologico 

di Venezia - Edificio Porta dell'Innovazione) / Politecnico Calzaturiero / Fornace dell’Innovazione 

 

 

Admission requirements 

FIRST LEVEL 

/ Pre-reform university degree/diploma 

/ Three-year degree 

/ Equivalent foreign university qualification in an appropriate subject, subject to approval from the 

Teachers’ Board   

/ English level: fluent 
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Admission applications 
Applications must be submitted by filling in the online admission application, details of which are 

outlined in the article 3 of the Announcement of selection. Only applications accompanied by all 

required documentation will be considered. The call for applications and related documentation can 

be found and downloaded on the information webpage about the Master. 

 

 

 

Selection procedure 
Candidates’ applications will be assessed on the basis of qualifications held. 

Candidates will be notified directly of any admission tests set by the course teaching staff. 

 

 

 

Admissibility of undergraduates 
Undergraduates may be admitted to the course on condition that they obtain their degree 

necessarily within one month of the commencement of course activities. 

In such a case enrolment on the Master course may be completed only after the qualification 

required for admission is awarded. 

 

 

Number of places available 
/ The maximum number of places available is 30 

/ The Master programme will be held subject to a minimum number of 18 enrolments 

 

 

Course fees: € 9.000 
/ 1st installment 25/03/2019: € 4.516 (including the revenue stamp of € 16)* 

/ 2nd installment 29/07/2019: € 4.500  

* The cost of the stamp is not refundable 

 

 

Loans and financial assistance 
The information regarding eventual scholarships (if granted) wholly or partially covering the course 

fee is updated on the page dedicated to the Master at www.unive.it/data. 
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Enrolment 
SUBMISSION OF ADMISSION APPLICATIONS (article 3 of the call 2018-19) 

within 15 March 2019 

COMMUNICATION OF SELECTION RESULTS 

within 20 March 2019 

COMPLETION OF ENROLMENT PROCEDURE (article 6 of the call 2018-19) 

within 25 March 2019 

 

 

Director 
Prof. Anna Cabigiosu 

 

 

 

Website 
www.unive.it/fashion 

 

 

Information 
/ For information about submission of admission applications, please contact the Coordinating 

Office Ca' Foscari Challenge School: 

tel. 041 234 6853  

e-mail master.challengeschool@unive.it 

mailto:master.challengeschool@unive.it

